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- * "Any « oncept of the press as a Fourth
Estate would require the accessible

presentation of serious information
and an independent perspective’.
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We can see an interlinking of capitalism,
democracy and journalism.
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Reportage [e]g ) practice of hiring agents to
travel to distant lands anc report back to their
benefactors on situations that had bearing on their

\ interest.
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The Structural Transformation of the Public Sphere (1961)

/; Jurgen Habermas
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The New Zealand SAS in Afghanistan
and the meaning of honour

~ Both ate based in
providing rmation from an

independent perspective. j

www.radionz.co.nz /national rammes/mediawatch /audio /201838017

mediawatch-for-26-march-2017
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Media Consolidation:

THE ILLUSION OF CHOICE

Media has never been more consolidated. 6 media giants now
control a staggering 90% of what we read, watch, or listen to.

THESE SIX COMPANIES ARE:

|® V

GE NEWS- DISNEY VIACOM TIME CBS
Notable CORP Notable Notable WARNER Notable
Properties: Notable Properties: Properties: Notable Properties:
oI Properties: ABC MTV. Properties: SHOWTIME
ESPN NICK JR CNN SMITHSONIAN
S o PIXAR BET HBO s
UNIVERSAL WALL STREET S eeh
PICTURES JOURNAL MIRAMAX CMT TIME ?
JEOPARDY

FOCUS NEW YORK MARVEL PARAMOUNT ‘WARNER
FEATURES POST STUDIOS PICTURES BROS

60 MINUTES

* News part of non-media conglomerates — how can
the news then critique its owners? (Hollywood

movie: The Insider
https://www.youtube.com/watch?v=5rkvxiShdbA)
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./ Drive for profits undermines i'éstigative journalism (see ?
reflected in multiple Hollywood movies, such as Spotlight)

www.youtube.com/watchev=56jwbtasomc



THE WHITE HOUSE
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- Journalisf 1ent sources

ttps://www.youtube.com/watch?v=K_FrQnQvOvVw
he Thick of It — British parody about spin doctors)
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S control (cont): Embedded and non-embedded journalisjts_
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