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All classes are now being recorded and posted to

Canvas
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y concept of the press as a Fourth
Estate would require the accessible

presentation of serious information
and an independent perspective’.
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“Visionis the art
of seeing what is
invisible to others”

- lenathan Swift
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Reportage, a lonc ice of hiring agents to
travel to distant lands and report back to their .
benefactors on situations that had bearing on their

\ Interest.
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ess gallery sitting
de the other three estates
In England — the Clergy,
Edmund Burke Aristocracy and Commoners.
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The Structural Transformation of the Public Sphere (1961)
Jurgen Habermas
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Media Consolidation:

THE ILLUSION OF CHOICE

Media has never been more consolidated. 6 media giants now

control a staggering 9 0 % of what we read, wateh, or listen to.

THESE SIX COMPANIES ARE:

GE NEWS- DISNEY VIACOM TIME

Notable CORP Notable Notable WARNER Notable

Properties: Notable Properties: Properties: Notable Properties:

COMCAST Properties: BBC MTV Properties: SHOWTIME

Nbo o ESPN NICK JR CNN g:rgi{:%?m
PIXAR BET HEQ

UNIVERSAL WALL STREET NFLCOM

JEQPARDY
80 MINUTES

PICTURES JOURNAL MIRAMAX CMT TIME

FOCUS NEW YORK MARVEL PARAMOUNT ‘WARNER
FEATURES POST STUDIOS PICTURES BROS

* News part of non-media conglomerates — how can
the news then critique its owners? (Hollywood
movie: The Insider

/o


http://www.youtube.com/watch?v=5rkvxi5hdbA)
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http://www.youtube.com/watch?v=56jw6tasomc
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(The Thick of It — British parody about spin doctors)
@



http://www.youtube.com/watch?v=K_FrQnQv0Vw

S control (cont): Embedded and non-embedded journalists
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Legal and ethical constraints (not
identical)

Law - legal and illegal
Ethics — right and wrong

(for example, it might be legal to fiim a
funeral, but maybe unethical to capture
peoples’ grief when vulnerable but
sometime something unethical is also
llegal)

JOURNALISM ETHICS



Codes that guide
responsible journalism

Society of Professional Journalists

A bargain between media Code of Ethics
and society ® Seek Truth and Report It

T Minimize H
Freedom but also responsibility :A:tnxr:\:spe:gzntw

Lots of ‘grey’ areas ® Be Accountable

hittp://www.spj.org/ethicscode.asp

http://etu.nz/journalist-code- JOURNALISM

of-ethics/

A Casebook of Professional
Conduct for News Media

Ethical Thinking

The Role of the
Journalist

STAND Tﬂlw

About Etl  Campaigns Democracy

Journalist Code of Ethics

Codes of Ethics
| and Beyond


http://etu.nz/journalist-code-of-ethics/

Theories have shaped our understanding of

ethics — from Aristotle through John Stuart Mill
to Judeo-Christian religion

Codes help journalists given the pressure of
Immediacy, competition that does not encourage
reflection

Social attitudes and hence ethical standards can shift -
attitudes towards sexuality, language and violence.



To seek truth and to report the
truth as fully as possible

To act independently
To minimize harm

Public would expect: fairness, honesty, impartiality,
Independence, diversity, cultural sensitivity,
compassion.

ical journalism can also be good journalism.

THREE GUIDING PRINCIPLES



Written codes since the 1970s

Competition and technology has caused new ethical
dilemmas

Use of watchdogs of the media (who watches the

watchers?) - the NZ Media Council (newspapers and
online) and the Broadcasting Standards Authority
(broadcasters)

Complication of monitoring the Googles and
-acebooks.

CODE OF ETHICS



Accuracy:. more than
ensuring facts are correct.

Fairness: treat others as you
want to be treated.

1ce: all sides of the story.

ETHICS IN THE WORKPLACE

GEORGIA HARRISON AGAINST THE WEEKEND
HERALD

UNFAIR COVERAGE

Leighton Smith: Climate
change alarmists push their
barrow over fires



Deception

The way information is gathered

When deception can be justified? Investigative reporters,
public interest argument?

Fabrication and plagiarism never justifiable.

Must be in public interest and you need to be fair &
alanced

Der Spiegel reporter who faked stories
returns awards

ETHICS IN THE WORKPLACE



www.aljazeera.com/investigations/
howtosellamassacre/

[lwww.smh.com.au/national/al-jazeera-
one-nation-sting-
It-ethice
ETHICAL B PUBLIC INTEREST



http://www.aljazeera.com/investigations/howtosellamassacre/
http://www.smh.com.au/national/al-jazeera-s-one-nation-sting-

Public
figures

Higher level of public scrutiny — power, influence and
privilege

Test: whether info is relevant to public duties

ldea of ‘limited-purpose public figure’ — lose right to
privacy in area related to their fame, some measure
of protection.

https://www.newshub.co.nz/home/politics/2018/10/th
e-jJami-lee-ross-and-expenses-leak-mega-scandal-a-

0.nz/currently/politics/jami-lee-ross-saga-o

ETHICS IN THE WORKPLACE


http://www.newshub.co.nz/home/politics/2018/10/th
http://www.noted.co.nz/currently/politics/jami-lee-ross-saga-questions-over-media-cover-up/

Ordinary people

Thrust into media spotlight (crime, grief, disaster)

Inexperienced, vulnerable or disabled.

Journalists must balance sensitivity with seeking
Information.

an re-victimize, saying things in heat
siveness. ,

ETHICS IN THE WORKPLACE



Children

Not competent to give informed
consent until they are 16

If detalls included about them in news
stories, must not be identifiers.

Who represents the Childr?n’s Interests?
g(t)rgﬁ e<';1Xrents are culpable, thenitis

nalists must consider the best
- id.

ETHICS IN THE WORKPLACE



Conflicts of Interest

Journalists most often do not join political parties.

Perception of bias may be as important as the reality.

The commercial interests of a media organization
might also compromise a journalist.

Difficulty because journalist is also a citizen/cons

ETHICS IN THE WORKPLACE



Conflicts of interest

Friendships and sources - ‘captured by politicians’ or
organisations.

Disclosures allow readers to make a decision.

Gifts, freebies and junkets.

ayments and cheque-book journalism.

ETHICS IN THE WORKPLACE



Matters of taste

Use of swearwords now acceptable

Tests are context and relevance - if an
expletive is included in a quote or report.

Outlets — 95 bfm vs. Morning Report

Graphic material — BSA ruling on the Tunisia terrorist
attack.

n on Al Jazeera showing dee

ETHICS IN THE WORKPLACE



JIwww.aut.ac.nz/ data/assets/pdf file/O
-Report.pdf



https://www.aut.ac.nz/__data/assets/pdf_file/0010/329770/JMAD-2019-Report.pdf

1,000 word essay on News Values due
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